
EVERYTHING IS CONNECTED

Ankosé



Water connects all of us.  
The oxygen brought forth  
in the wind connects us. 
We are connected to the 
dependency of all things 
brought forth by sacred 

Mother Earth… whenever 
we see a sunrise,  

we see the greatest  
of masterpieces... 

…and in the mountains  
and in the trees,  

we see sculptures— 
grand sculptures that 

inspire our artists. 
Always appreciate  

the power of the beauty  
of our relations,  

all of our relations;  
how beautiful this world is.

Albert Dumont (Elder, Ottawa Poet Laureate and Algonquin traditional teacher)



The National Gallery of Canada in 
Ottawa recently launched a new 
brand identity, created by Area 17. 

This was developed through a careful 
process of consultation with an advisory 
council of Indigenous Elders from a local  
First Nations community. The intention 
in doing so was to highlight efforts to 
decolonise the museum and demonstrate  
a more inclusive approach. 

300 interviews were conducted in total, 
across a broad range of individuals; focus 
groups were held across Canada to gather 
the opinions of artists, young people, gallery 
staff, diversity consultants and others. 

Through discussions with Algonquin Elders,  
a word emerged: Ankosé – meaning 
“everything is connected.” This resonated 
deeply and quickly became a central focus 
for the gallery’s new identity. From this, the 
visual concept was developed, encompassing 
a set of moving geometric forms, to reflect 
the dynamic and ever-changing nature of the 
NGC (and perhaps even Canada itself). 

The shapes incorporated into the fluctuating 
design also echo the striking architecture of 
the gallery building. 

The gallery’s new look is a sharp contrast 
to the old logo, which could be seen as 
masculine, angular and rigid – whereas 
the updated identity is notably softer and 
has a more modern feel, in part due to its 
kaleidoscopic appearance and vibrant pastel 
colour palette. 

There’s something really beautiful about the 
way it has evolved quite organically, and as 
a prominent visual arts organisation for a 
whole country, I think it was important that 
they gave careful consideration to how they 
can use their platform to help showcase 
diversity within the arts in Canada (and 
beyond).

In summary, I think the project has been 
successful in demonstrating that listening 
to the voices of marginalised and under-
represented groups and including them 
in the decision-making process can be 
extremely powerful. It also results in an 
outcome that is ultimately much more 
representative of the community it serves.

REBRANDING A NATION’S GALLERY 
AND REFLECTING ITS HERITAGE


